
International Journal of Management, IT & Engineering 
Vol. 13 Issue 11, November  2023 

ISSN: 2249-0558 Impact Factor: 7.119 

Journal Homepage: http://www.ijmra.us, Email: editorijmie@gmail.com                             
Double-Blind Peer Reviewed Refereed Open Access International Journal - Included in the International Serial Directories Indexed & 

Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gate as well as in Cabell‟s Directories of Publishing Opportunities, U.S.A 

  

42 International journal of Management, IT and Engineering 

http://www.ijmra.us, Email: editorijmie@gmail.com 

 

Effectiveness of digital marketing 
  

 

Mr. Niket Mishra, Research  Scholar, Bharati Vidyapeeth (Deemed to be University) 

Institute of Management and Research, New Delhi. 

Dr. Amarjit R Deshmukh, Associate Professor, Bharati Vidyapeeth (Deemed to be 

University) Institute of Management and Research, New Delhi. 

Dr. Arvind Rehalia , Associate Professor, Bharati Vidyapeeth’s college of 

Engineering, New Delhi. 

 

 

Abstract 

Digital advertising is defined by the use of numerous strategies which are digital stations 

for connecting with clients where they spend a lot of their time: online. Through the web 

site itself up to a company's online branding assets advertising that is electronic email 

marketing, online brochures, and past -- there's a spectrum of techniques that fall under the 

umbrella of "digital marketing." ∙ The best electronic marketers have a clear picture of just 

how each advertising that is digital supports Their goals which are overarching. And with 

regards to the goals of the online strategy, marketers can Support a more substantial 

campaign through the paid and free channels at their disposal. A marketer that is content 

for example, can create a series of blog posts that serve to build leads the business 

enterprise recently created from a new eBook. The company's social media marketer may 

then help market these websites through compensated and posts being organic the 

business's social networking reports. Probably the email marketer creates a contact 

campaign to download send those that the eBook more details regarding the business. 
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1. Introduction 

 

Digital marketing is that it is highly trackable and measurable. Once, the only trackable 

marketing pieces were coupons and similar direct mail offers. If a customer used the 

coupon, you knew the message resonated. Today, analytics allow marketers to track user 

behavior at a highly detailed level: how many times they click on a link, how much time 

they spend on a web page, how often they open emails, and much more. But the vast 

amount of information available about digital marketing performance can feel like 

drinking from a fire hose, and marketers must be able to truly understand what the data 

mean and how they should inform strategy. Not only does this allow marketers to learn 

what is successful with consumers and adapt their marketing messages moving forward, it 

also means they can demonstrate their value to the company. Understanding all of this data 

and using it to make strategic decisions is an important part of a digital marketer‟s work, 

and one that sets them apart from their traditional counterparts. It is essential to stress that 

social technology for enterprises involves more compared to networking. 
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People commonly indulge in using social facilities such as Facebook, Twitter or LinkedIn. 

Therefore, a good comprehension on its underlying concepts including how to integrate 

them to investment processes or strategies can be of paramount importance today 

(Klososky 2012). 

There are growing concerns as to why the public should care so much about acquiring 

shares with Facebook or Twitter or LinkedIn under the IPO pact. It is the case that it is not 

appropriate for any company to disregard social technology in 2012. 

 

Social networking promotes collaboration, interaction and effective communication thus 

enabling companies to stay linked to one another. Thus, Facebook and Twitter among 

others offer such possibilities for businesses. In addition, social media creates a platform 

with the help of which people can easily access videos, files, documents, films or 

presentations. The main tools for this are You Tube, Flickr and Slideshare.net among 

others (Klososky 2012). 

 

Social relevance defines the online reputation of an organisation or individual. 

Additionally, through social tools or what would be referred to as the “eWord of 

Mouth”, new ideas can be propagandized, this will help a lot of companies to economize 

their finances with the help of updated design of interface (Klososky 2012). 

 

Research indicates that social technologies are popular due to their ability to assist in 

driving revenue in new directions so that they can be in tandem with the wider scope of 

marketing (Weber 2009). 

 

The next subsection will provide more analysis on the five-element formula involved in 

digital marketing. 

 

2. Literature Survey 

 

Studies have demonstrated many physiological elements which are based on digital 

marketing - tracking experiments. Government awareness programmes have framed the 

significance of education in people‟s minds, causing jobs being skilled. Nevertheless, the 

possible lack of adequate infrastructure, facilities and teachers have actually led to 

decreasing the grade of education in the nation. Into the Indian Union Budget 2020, the 

federal government announced an allocation of Rs. 99,300 crores (US$ 13.3 billion) to 

boost the country‟s general training system, including Rs. 3,000 crores (US$ 403.1 

million) for abilities development— highlighting it‟s given attention to building abilities 

for new-age technologies. The Government of amid the COVID-19 crisis India launched 

initiatives to boost the online training in India. The Ministry of Human Resource 

Development introduced SWAYAM (study webs of active learning for young aspiring 

minds), an learning that is online run by Ministry of Human Resource Development 

(HRD), which includes drawn >25 lakh registered users across 60 countries, including 

India, the US, Canada, the UK, UAE, Germany, Australia, Nepal and Singapore. 

SWAYAM includes a repository of 1,900 courses. In addition, the Ministry can be running 
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other learning platforms such as for example Diksha, e-pathasala, NROER (National 

Repository of Open Educational Resources), NIOS (National Institute of Open Schooling), 

e-yantra (robotics education), FOSSEE (open-source software for education), virtual labs 

and language learning programmes. Many platforms are run by the National Council of 

Education Research and Training (NCERT), an organization that is autonomous of HRD 

Ministry. In May 2020, the Finance Minister of India, Ms. 

Nirmala Sitharaman, launched 'Pradhan Mantri e-VIDYA', a digital education initiative, to 

boost interest in EdTech startups. This programme helps students, especially those who do 

not have access to internet, learn through television and radio. Ms. Sitharaman also 

announced initiatives such as Swayam Prabha, a programme with 12 new TV channels 

(one for every grade in K-12), an unprecedented step towards increasing the reach of 

educational content for Indian households, especially 42 the ones with limited access to 

high-speed internet connection for unhindered consumption of learning content. This 

initiative is expected to significantly increase the adoption of eLearning in India. Access to 

24x7 channels, which run digital content for students, will make them accustomed to 

beyond school learning and e-learning. As conventional tools of evaluation could not be 

used amid the COVID-19 pandemic, the Ministry of Human Resources Development 

developed an online student‟s evaluation portal- 

„https://dosenl.in‟. The portal can be easily accessed through any Mobile/Laptop/PC and 

works efficiently even in 2G internet connection. It includes two tests, each of 45 minutes 

for every subject, from the broadcasted video lessons. 

3. Methodology 

 

Building an effective and brand name that is legitimate it's important for online learning 

providers to build a reliable brand name that is credible. Users make a extremely call that 

is conscious it comes down to selecting any learning platform since it is going to impact 

their jobs, and their life for the next 30-35 years. Since the audience differs across school 

young ones, parents or a professional, it is important for online learning organizations to 

construct a brand name that is strong perception. UI/UX and content: Since individuals are 

spending more time on apps, Organization, discoverability and categorization associated 

with content are essential, especially with numerous channels being available. It is critical 

to have FAQs and „Live‟ chatbots for Ease of access and conversation. Price points and 

packages: Price is a really component that is very important. Organizations offer 

lower/midlevel price points courses predicated on region or geography in order to make 

courses accessible to individuals from all walks of life. 

Site/App crash monitoring: Businesses are maintaining a close check up on site and traffic 

that is app Prevent tasks being fraudulent. Steps are undertaken to monitor site and 

application load to stop host crashes When pupils that are numerous simultaneously 

logged in, as uninterrupted learning can be an important requirement by users. A number 

of India's leading technology that is academic have begun providing free use of their 

learning platforms. Top EdTech start-ups have actually witnessed a rise that is steep 

demand for their content. DIKSHA, a platform that is electronic college training launched 

by the Government of India, registered over six million views throughout the first three 
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weeks of this lockdown. Present trends suggest that electronic platforms will likely be a 

component that is integral of institutions into the post-world that is COVID- 

19. With a few planning that is careful use of research tools, electronic platforms might 

help achieve the 3 vital aspects of education, i.e., Reach, quality and equity. Change in 

infrastructure: within the wake of this pandemic, the main focus on education is likely to 

move from real to assets which can be electronic which may relieve some of the strain on 

the already Stretched infrastructure that is physical India. And also, this implies that big 

elements of rural India, economically and parts which are socially marginalized and 

particularly, underprivileged women and kids, is at a disadvantage as a result of 

unavailability of electronic infrastructure. 

 

4. Conclusion 

 

It can be seen that digital marketing is the way to go for any business which hopes to 

capture global interest on its products. As such, digital marketing may not be easy to 

sustain but with the emergence of social medial tools, such as Facebook or Twitter, 

organisations can still achieve the best. 

 

It is not necessary to struggle to have in place a website in order to have a web presence; 

but the aforementioned tools can be effective to achieve this end. The parting note would 

be to have strong and reliable legal provisions that will make digital marketing beneficial 

to organisations that depend on it. 

 

Organisations may learn how to use digital marketing by training their own personnel. 

This can be focused on the marketing department thus, pick a few professionals to be 

trained on digital marketing processes. Secondly, organisations can learn digital marketing 

processes through benchmarking. 

 

This is where they may seek ideas from other companies that have successfully used 

digital marketing. Last but not least, an organisation can invite experts to conduct training 

on the benefits of digital marketing, including their applications across the organisation. 

 

The essential reason why companies ought to adopt digital marketing is because they can 

target a wide group of clients all over the world. Digital marketing actually means 

conducting a world marketing campaign without limitations of boundaries (Wind & 

Mahajan 2001). Therefore, it would be possible for an organisation to have a global 

presence through digital marketing processes. 
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